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ADAPTATION OF THE SELECTED SLOVAK MILK PRODUCTS ON THE DOMESTIC
AND EUROPEAN MARKETS
ADAPTACIA VYBRANYCH SLOVENSKYCH MLIECNYCH VYROBKOV NA DOMACOM
A EUROPSKOM TRHU

I. Ubreziova

Abstract

The milk processing industry belongs to the branches of food industry of primary processing with successful
restoration process during last period. From this viewpoint the analysis of situation on the food market, mainly
market with consumer milk, milk products and specific milk products made from cow, goat and sheep milk is
very important. Last ten years is marked with entrance into the Slovak milk processing industry. Their one had
effected the position of the Slovak milk products with regard to the consumption of milk products in total. Based
on the information above the main attention of article is devoted to the adaptation of the selected milk products
at the domestic and foreign markets.
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Abstrakt

Slovensky mliekarensky priemysel patri k odvetviam potravinarskeho priemyslu s primarnym spracovanim,
ktory presiel v poslednom obdobi Gspesnym transformacnym procesom. Z uvedeného pohl'adu analyza situacie
na trhu s konzumnym mliekom a mliecnymi vyrobkami z kravského, kozieho a ovc¢ieho mlieka je velmi
dolezita. Za posledné desatrocie do slovenskych mliekarni vstupili zahrani¢ni investori, ¢im sa zmenila aj
Struktira mlieCnych vyrobkov na trhu. To sa odrdZa aj na spotrebe na obyvatel'a. Na zadklade uvedenych
informacii hlavnd pozornost v ¢lanku sa venuje adaptacii vybranych mliecnych produktov na domacom
a zahrani¢nom trhu.
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