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ANALYZA DETERMINANTU PRODUKCE A SPOTREBY CESKEHO PIVA
DETERMINANTS ANALYSIS OF CZECH BEER PRODUCTION AND CONSUMPTION

D. Dé&dina, P. Sanova, M. Samek

Abstract

The aim of this paper is to demonstrate, through an econometric model of correlation between production and
consumption of Czech beer and their value in economic terms. The objective is to interpret the calculated
structural parameters of the different variables and perform the verification of their economic and statistical
terms. In accordance with the initially formulated hypothesis was confirmed that the Czech beer production is
influenced by its own consumption, its exports to foreign markets and the consumer price. Czech beer
consumption is influenced by the volume of beer production, consumer income and time trends in consumption,
as expressed in this equation using the time vector. Results of the analysis of the determinants of production and
consumption of Czech beer using econometric techniques to a large extent support the real facts and future
trends and can serve as an aid to strategic decisions of breweries management.

Key words: Determinants, Beer, Production, Consumption, Econometric model
Abstrakt

Cilem tohoto pfispévku je prokazat prostiednictvim ekonometrického modelu souvztaznosti mezi produkci a
spotfebou ceského piva a jejich zhodnoceni v ekonomickych souvislostech. Cile je interpretovat vypoctené
strukturdlni parametry jednotlivych proménnych a provést jejich verifikaci z ekonomického a statistického
hlediska. V souladu s prvotn¢ formulovanou hypotézou bylo potvrzeno, Ze produkce ceského piva je
ovliviiovana jeho vlastni spotfebou, jeho exportem na zahrani¢ni trhy a jeho spotfebitelskou cenou. Spotieba
¢eského piva je ovlivitovana pak objemem produkce piva, pfijmem spotiebiteld a Casovou tendenci ve spotiebé,
vyjadienou v této rovnici pomoci ¢asového vektoru. Vysledky analyzy jednotlivych determinantti produkce a
spotieby ¢eského piva pomoci ekonometrické metody ve velké mife podporuji realné skute¢nosti a budouci trend
a mohou slouzit jako podpora pfi strategickém rozhodovani managementu pivovart.
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