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VYUZITI SHLUKOVE ANALYZY PRO SEGMENTACI NAZORU ZAKAZNIKU NA
SLUZBY OBCHODU S POTRAVINAMI
UTILIZATION OF CLUSTERING ANALYSIS FOR SEGMENTATION OF THE
CUSTOMERS' OPINION ON FOOD-STORE FIELD SERVICES

A, fermékovﬁ, M. Rost

Abstract

In the article, there is a processed part of information obtained from 300 respondents in a large marketing
1'esea_mh. The aim of this paper is to show a relevance of some attributes (such as store location, accessibility or
opening hours) characterizing food stores in Ceské Bud&jovice to their costumers.
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Abstrakt

V pfispévku je zpracovéna Edst informaci, poskytnutych 300 respondenty v
H’}'EJ\'I:IT[]U, Cilem pfispévku je ukdzat, jak dileZité jsou pro zdkazniky
Budéjovicich nékteré markanty, Jakymi jsou napf. umisténi prodejny,

ramei rozsdhlého marketingového
obchodd s potravinami v Ceskych
dostupnost prodejny a prodejni doba.
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