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MOZNOSTI ELEKTRONICKEHO OBCHODOVANI NA REGIONALNIM TRHU
POTRAVIN
POSSIBILITIES OF ELECTRONIC TRADE ON THE REGIONAL FOOD MARKET

L. Skofepa, J. Dusek, D. Salkova

Abstract

The contribution deals with the part of results of marketing research for Jednota, Ceské Budé&jovice. It concerns
their acceptation to analyses of selected factors, which influence purchase of selected goods by means of
internet. The data are part of general analyse of environment, which has to help to effect the relation with
consumer and production of new access to electronic trade.
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Abstrakt
V piispévku je shrnuta ¢ast vysledkt marketingového vyzkumu pro Jednotu spotiebni druzstvo Ceské
Budgjovice, ktera se tyka analyzy vybranych faktori ovliviiujicich nakup vybranych skupin zbozi
prostiednictvim internetu. Ziskana data jsou soucasti celkové analyzy prostiedi, ktera ma prispét k zefektivnéni

fizeni vztahu se zdkaznikem a tvorbé novych pfistupt v elektronickém obchodovani.
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