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POSTAVENI ZNACKY KLASA NA DOMACIM TRHU POTRAVIN
POSITION OF KLASA BRAND ON THE INTERNAL FOOD MARKET

L. Skotepa, A. Hes, J. Dusek

Abstract

The contribution deals with results of marketing examination results, which relates to Czech product promotion
on the buyers” market with the KLASA brand knowledge. The function of this brand is to promote internal, high
quality agricultural and food products. The chances of internal food products besides respondents are examined
from the viewpoint of feeling danger world wide animal infection (for example avian influence), food quality
and price connection and willingness to buy food products of internal provenance. The KLASA brand should
protect Czech consumers against threat of low-quality and dangerous to life agricultural and food products, but
after three years of establishing this marketing conception on Department of Agriculture, respondents still do not
know this brand, which ought to be the key communicative symbol besides selling food of internal origin. The
results still confirm range of critical opinions on deficient activity, focused on KLASA brand promotion on the
buyers” market, although KILASA brand promotion has improved since 2005.
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Abstrakt

Prispévek seznamuje s vysledky marketingového Setifeni vztahujiciho se k propagaci ¢eskych vyrobkii na trhu
potravin a se znalosti znacky KLASA. Poslanim této znacky je podpora domécich, vysoce kvalitnich
zemédélskych a potravinaiskych produktt. Sance domacich potravinaiskych vyrobkd u respondentii jsou
hodnoceny =z hledisky pocitu ohrozeni svétové Sifenymi zvifecimi ndkazami (naptiklad ptaci chiipka), vztahu
kvalita - cena potravin a ochotou kupovat potraviny domaci provenience. Znacka KLASA by méla ochranovat
Ceské konzumenty proti hrozbé nekvalitnich a zivotu nebezpeénych zemédélskych a potravinarskych produkti,
ale respondenti tfi roky po vzniku této marketingové koncepce na Ministerstvu zeméd€lstvi vétsSinou neznaji tuto
znacku, kterda ma byt kliCovym komunikaénim symbolem pii prodeji potravin domaciho ptivodu. Vysledky
potvrzuji fadu kritickych nazori na nedostatecnou aktivitu zaméfenou na propagaci znacky KLASA
na spotfebitelském trhu potravin, ackoli se propagace znacky KLASA od roku 2005 zlepsila.
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