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ASPEKTY CHOVANIi CESKEHO SPOTREBITELE
INDIVIDUAL ASPECTS OF BEHAVIOUR CONSUMER IN THE CZECH REPUBLIC

A. Hes, L. Skotepa, J. DuSek

Abstract

There is more and more attention focused at the present on keeping the key costumer, who can strenghten the
confidence and stability of the company in the strong competitive environment. Informations collected about him
up to now not represent a fortune by themselves, more important is the knowledge of his needs, wishes and
images. Behavior of Czech buyers (costumers) is still developing under the influence of globalization trends.
Results of different researches show changes in criteria, which customers use for their food purchasing decision-
making process. Knowing these criterias means a competitive advantage in the production field and in retail and
represents influential motivation and stimulative factors of the retail s efficiency.
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Abstrakt

V soucasné dobé se stale vice pozornosti soustied’'uje na udrzeni klicového zékaznika, ktery pro podnik znamena
v silném konkurenénim prostfedi posileni jistoty a stability. Dosavadni shromazd’ované informace o ném vsak
samy o sob& nepredstavuji takové bohatstvi, jako znalost jeho potieb, pfani a predstav. Chovani ceskych
spotfebitelll se vlivem globalizacnich trendu stale rozviji. Dikazem toho jsou vysledky prizkumu kritérii, které
zakaznici pfi rozhodovani o nakupu nejvice preferuji. Znalost téchto preferenci vytvaii v produkéni sféte
a v obchod¢ konkuren¢ni vyhodu a ptedstavuji vlivné motivacni i stimulacni faktory efektivnosti obchodu.
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