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VLIV SILY PODNIKOVE KULTURY NA SUBKULTURY
A FIREMNIi VYKONNOST
INFLUENCE OF CORPORATE CULTURE STRENGTH TO SUBCULTURES
AND ORGANIZATIONAL PERFORMANCE

M. Pech, R. Krninska

Abstract

The article deals with corporate culture strength and its reference to cubcultures in an organization. The aim of
research was to specify corporate culture strength in choosen grocery company and short description of its
cubcultures. Within the discussion we summary relationship between corporate culture strength and organization
performance and its utilize to praxis.
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Abstrakt

Clanek se zabyva problematikou sily podnikové kultury a jejimu vztahu k subkulturdm v organizaci. Cilem
vyzkumu bylo urceni sily kultury ve vybraném potravinatském podniku a stru¢ny popis jeho subkultur. V ramci
diskuse byly shrnuty vazby mezi silou podnikové kultury a vykonnosti organizace a jejich vyuziti v praxi.
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