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JIHOCESKA TRASA PRUMYSLOVYM DEDICTVIM
SOUTHERN BOHEMIAN ROUTE OF INDUSTRIAL HERITAGE

V. Dvoiik, B. Gehinova, D. Skodova Parmova, E. Jaderna, E. Sittler

Abstract

This paper deals with the industrial heritage and its usage in the frame of tourism service supply. There were
three so called Anchor Points selected based on the ERIH methodology in the southern Bohemia. And there were
also other regional and important places and points named for the future tourist route. The Southern Bohemian
Route of Industrial Heritage was invented around the Anchor Point of Schwarzenberg Channel because of its
importance in European heritage and its location next to the boarders to Germany and Austria, from where many
tourists and visitors come to see this region. The Route was called Water / Wood / Glass from Cesky Krumlov in
the Bohemian Mountains.
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Abstrakt

Tento ¢lanek se zabyva problematikou industridlniho dédictvi a jeho vyuziti v ramci nabidky sluzeb v cestovnim
ruchu. Na zakladé metodiky ERIH byly zvoleny tii kotevni body v JihoCeském kraji, kolem nichz se soustiedi
dalsi regionalni a vyznamné body na turistické trase. Pro svou vyznamnost v ramci evropského dédictvi a
blizkost k sousednim zemim, odkud se rekrutuji navstévnici a turiste, piijizdéjici do jiznich Cech, byla trasa
navrzena kolem Schwarzenbergského kanalu a nazvana Voda / Dievo / Sklo z Ceského Krumlova na Sumavu.
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