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TENDENCE CHOVANI SPOTREBITELU PRI NAKUPU POTRAVIN
DETERMINATION OF CONSUMER BEHAVIOUR IN COURSE OF FOOD PURCHASING

A. Hes, D. Silkova, J. Turéinkova

Abstract

Due to globalization trends the behaviour of the Czech consumers has been constantly developing as evidenced
by the results of different researches of criteria most preferred by the customers decisions related to food
purchasing. The knowledge and understanding of these preferences represents not only the competitive
advantage in production and retail but also very powerful motivational and incentive factors of efficiency of
sales. This contribution was processed within the Research Project of MSM 6046070906 “The economy of
Czech agricultural resources and their effective use within multifunctional agrifood systems®, Faculty of
Economics and Management, Czech University of Life Sciences in Prague.
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Abstrakt

Chovani ceskych spotiebiteli se vlivem globaliza¢nich trendt stale rozviji. Dikazem toho jsou vysledky
pruzkumu kritérii, které zakaznici pfi rozhodovani o nakupu nejvice preferuji. Znalost téchto preferenci vytvari
v produkéni sféfe a v obchodé konkurencni vyhodu a predstavuji vlivné motivacni 1 stimulacni faktory
efektivnosti obchodu. Clanek byl zpracovan v ramci VZ MSM 6046070906 ,.Ekonomika zdrojii &eského
zemedelstvi a jejich efektivni vyuzivani v ramcei multifunkénich zemédélskopotravinatskych systémi“, Provozné
ekonomické fakulty, Ceské zemé&délské univerzity v Praze.
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