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Abstract

The article describes the partial results of a primary research on the customer behavior in a Czech-German part
of the Euroregion Neisse — Nisa — Nysa. The research was carried out in the beginning of the year 2010 in both
parts ERN. The main goal of the research was to determine the purchase behavior in a Czech-German part of the
ERN and to analyze the potential differences. This contribution deals with the current customer’s purchase
customs regarding the place of purchase. It tries to show which shops the customers prefer and it finds out the
spontaneous shop knowledge according to the type of assortment. The differences in the behavior of the Czech
and German respondents are summarized in the conclusion.
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Abstrakt

Clanek popisuje diléi vysledky primarniho vyzkumu chovéani zékaznikii v ¢esko-némecké &asti Euroregionu
Neisse — Nisa — Nysa. Vyzkum probihal za¢atkem roku 2010 v obou ¢astech ERN. Hlavnim cilem vyzkumu
bylo poznat ndkupni chovani v ¢esko-némecké ¢asti ERN a analyzovat pfipadné odli$nosti. Tento piispévek se
vénuje dil¢imu cili - aktudlnim nakupnim zvyklostem zdkaznikli z hlediska mista ndkupu. Vymezuje, kterym
prodejnam dévaji zékaznici pfednost a zjiStuje spontanni znalosti prodejen podle jednotlivych druhii sortimentu.
V zavéru shrnuje rozdily v chovani ¢eskych a némeckych respondenti.
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