Acta Universitatis Bohemiae Meridionales
The Scientific Journal for Economics, Management and Trade
Ceské Budgjovice, 2010, XIIL., (4), s. 33-37

UPLATNENI MARKETINGU VE FIRMACH V CESKE REPUBLICE
APPLICATION OF MARKETING COMPANIES IN THE CZECH REPUBLIC

M. Svarcova

Abstract

The article deals with the use of marketing activities in some firms in the Czech Republic. It is not only
manufacturing companies but also companies providing services. Characterized as some companies understand
the concept of marketing and how to access to use it in their companies. Further reveals how the marketing

activities undertaken and the importance attributed to this activity.
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Abstrakt

Clanek se zabyva problematikou vyuzivani marketingové &innosti v nékterych firmach na tzemi Ceské
republiky. Jedna se nejen o vyrobni firmy, ale i o podniky poskytujici sluzby. Charakterizuje, jak ne¢které firmy
chapou pojem marketing a jak pfistupuji k jeho vyuZzivani ve svych firmach. Dale odkryva, jakym zptisobem
marketingovou ¢innost realizuji a jaky vyznam této ¢innosti piisuzuji.
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