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ANALYZA SPOTREBITELSKYCH CEN U KONVENCNICH A BIO MLECNYCH
VYROBKU
ANALYSIS OF CONSUMER PRICES FOR CONVENTIONAL AND ORGANIC DAIRY
PRODUCTS

P. Sz’mov{l, H. Vejborova, M. Navratilova, M. Samek

Abstract

The aim of this paper is to determine the trend and prediction of prices for yogurt and milk in conventional and
organic quality. Due to constant changes in prices over time is to assess the suitability of the method of analysis
of time series of average-month consumer prices to other price predictions. Monitored the prices of the products
offered by the three retail chains continuously during 2008 and 2009 in both conventional and organic quality in
own brand (private label). The used linear and quadratic time series analysis method and were detected point and
interval estimates. Unlike other reporting products are not linear or quadratic method suitable for predicting the
price trend for white organic yogurt. In comparison with the later development of real prediction of other
products were evaluated as good.
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Abstrakt

Cilem tohoto piispévku je urceni trendu vyvoje a nasledna predikce cen u bilého jogurtu a mléka v konvencni
a biokvalité. Vzhledem k neustadlému vyvoji cen v Case je cilem také posoudit vhodnost pouziti metody analyzy
casovych fad pramérnych dvoumésic¢nich spotfebitelskych cen k dal§im cenovym predikcim. Sledovany jsou
ceny uvedenych produktii, nabizené tfemi maloobchodnimi fetézci nepfetrzité v priabéhu let 2008 a 2009
v konvenéni 1 bio kvalité¢ pod vlastni znackou (privatni znacka). Pouzita byla linearni a kvadratickd metoda
analyzy Casovych fad a byly zjistovany bodové a intervalové odhady. Narozdil od ostatnich sledovanych
produkti neni linearni ani kvadraticka metoda vhodna pro predikci cenového trendu u bilého bio jogurtu. Pfi
pozdéjsim porovnani s realnym vyvojem byly predikce ostatnich produktii vyhodnoceny jako spravné.
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