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Abstract

The paper presents an overview of the present perception of bio-food labeling by consumers in Slovakia.
Analyses were realized by the questionnaire survey organized in the period December 2009 to January 2010. In
the survey 388 respondents were interviewed. From the methodological aspect, basic approaches of descriptive
statistics have been used, as well as methods of association measurement. The test of robustness tested Chi-
Square statistic. The robustness have been judged based on the p-values. Correlations have been tested through
the Contingency coefficient and Cramer’s V coefficient. The survey showed that dependency knowledge of
logos was confirmed in terms of knowledge of bio-food, education, type of employment, study at FBP faculty
and in terms of choice of organic foods by manufacturers. Students of FBP know more bio-food logos than other
respondents. The second highest dependency was confirmed within selection of bio-food produced individual
manufacturers.
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Abstrakt

V prispevku je uvedeny prehlad sicasného vnimania oznaCovanie biopotravin zo strany spotrebitelov na
Slovensku. Analyzy boli realizované dotaznikovym prieskumom organizovanym v obdobi od decembra 2009 do
januara 2010. Prieskumu sa zi¢astnilo 388 respondentov. Z metodologického hladiska sme v ramci Statistického
hodnotenia dosiahnutych vysledkov pouzili okrem zakladnych metdd deskriptivnej Statistiky aj metédu merania
asociacii. Existencia Statisticky vyznamnych vztahov bola overovand y’ testom Stvorcovej kontingencie.
Statistickii preukaznost vztahov sme posudzovali na zaklade vyznamnosti testovacej charakteristiky
(p-hodnoty). Tesnost’ zavislosti bola overovana pomocou koeficientu kontingencie a Cramerovho koeficientu.
Prieskum ukazal, Ze zavislost’ poznania uvedenych 16g biopotravin bola potvrdena z hl'adiska poznania pojmu
biopotravina, vzdelania, $tidia na FBP fakulte a z hl'adiska vyhladavania biopotravin podla vyrobcov. Studenti
FBP poznaju skor loga biopotravin ako ostatni respondenti. Druha najvyssia zavislost' bola potvrdena vo vybere
biopotravin vyrabanych jednotlivymi vyrobcami.

KPucové slova: oznacovanie biopotravin, spotrebitel’, % test §tvorcovej kontingencie, koeficient kontingencie,
Cramerov koeficient
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